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NEW THIS YEAR!

Take the invaluable ideas and
insights of the 2009 NAR AE

Intsitute back to your office and

REACH YOUR PEAK

2000 AN INETITUTE
COLORADD BPFRIFGE

staff. Most sessions are available in
iPod, CD and MP3 formats. Choose

one of our Special Packages and

Now Available on a Pre-loaded 16GB iPod ~ Create an instant audio training

Touch - Get the ultimate in portable
convenience; the entire conference in the
palm of your hands!

PACKAGE PRICING
O Complete Audio Package

Our most popular packages! The most popular audio formats

library today. It’s the next best thing

to being there.

MP3 Format: The entire meeting on just 3 CDs!

MP3 can be played on any MP3 CD player, including computers, stereos,
and many car audio systems $ 295
iPod Audio Format*: Best for iPod & iTunes users

The entire meeting on just 1 DVD-ROM! iPod format files are encoded with the
“Audio-Resume” feature found in iTunes Audiobooks. Copy these directly

into iTunes and your iPod will remember where you last left off!

*DOES NOT INCLUDE IPOD $ 295

BOTH MP3 and iPod Audio Sets - $325

® Complete CD Package

The entire conference on individual audio CDs. Listen in your car, on
your portable CD player, or at your computer. $395

EASY TO ORDER

3139 Campus Drive, Suite 700
|l:’a }lbafnlé Norcross, GA 30071

Fax: 770-447-0543

(800) 241-7785

continued on back

2009 NAR AE Institute

v jPod Audlio Format v MP3 Format v CD Format

Order Online

and enter
Promo Code
229-2i to
receive discounted
Express Shipping
Includes: Formats: Price:
@) Complete Audio Package OMmpP3(2GB) | $295
Our most popular packages! ) i
iPod Audlio* and MP3 a ||(°;>%g\)ud|o
Upgrade Special: Purchace the MP3
Format Package for $295, and ADD the U Both Formats $325
iPod Audio Package for additional $30 MP3 + iPod Audio
Pre-loaded NAR iPod Touch | Q16GB +$349
Add to package © 0 32GB +$449
9 Complete CD Package Qe $395
Individual CDs for each session
Individual Audios Q MP3 $
4 iPod Audio
, @ $17.50ea.| g cp
(Selections on back) (q)
2008 NAR AEI Top Ten Q MP3 $79
Top Ten Best Sellers
from last year 4 iPod Audio

SHIPPING / TAX

w

O Tax - GA residents sales tax: add 7% Regular Express Sales Tax:
O Shipping - All Shipped orders are tax free 7-10 days o-ddays |9
United States: $1-$75 $7.50 $95 Shipping:
$76 - $199 $15 $35 $
$200 + $20 $45
Canada & Mexico: - All orders - $20 $100 [$
International: $1-9$195 N/A $95
(Priority) $126 - $975 N/A 20% subtotal| $
$976 + N/A $195
PAYMENT total due LI
[ Check # (Make payable to Playback Now in U.S. Funds drawn from a U.S. Bank)
Credit Card: [J Visa [ Master Card [ American Express [J Discover [J Cash

IR EEEEE-ANEEN

S H I PM E NT (attach business card)
Name
Company
Address

City
Daytime Phone #
E-Mail Address

We respect your privacy—your contact information is never sold to other parties. Your e-mail
address is used for your shipping notification and special e-mail promotions.

PROMO CODE: 999.9j

State Zip+4

Fax #




Individual Sessions

MP3/iPod Audio -, 2009 NAR AEI Recordings

or CD formats

299-
General Sessions / Special Events
a o1 The NAR Broker INVOIVEMENE PrOSIaM ........vvviiiiiiiiiiiiieiiniiiiiiiiiiiiiiiiieeeeeesenimiiiiiiieseseeesesssssosiminiminisessses Ed Lawler
a 02 Road Trip With Gar @and AlICE .........cccvviiririiiiimiiiiiiiiiiiereeeeeeererereeeinirininiie Gar Anderson; Alice Martin
Connecting With Leadership, Members and the Public
a o3 Be @ WIki—Web WONMEI......coooiviiiiiiiiiiiiiiiiiiiiiiiiiiiiii et Keith Garner; Ben Martin
a 04 Mirror, Mirror.....Who's the Fairest MLS of Them All7..........ccooiiiiiiiiiiimimimieeenenininii, Saul Klein
a o5 Social Media: The Risks and Rewards of Engaging in Online Communities............... Cutlip; Marsh; Raynolds; Thiel
a 06 A Media Makeover for Your ASSOCIAtION ......ooevvveviiiriiiiiiiiiiiiiiiiiiiiiiiiienenens Steve Francks; Linda Schactler
Q o7 Director Dynamics: Understanding Boardroom Personalities ..........c..cevvvviiieriiirniniinneeernniiienneernnniinne. Lynn Madison
a 08 Advanced Housing Market Reporting Made SImPIe ..........ooovvviiiiiiiiiiiiiiiiiiiiiiieeen e Mark Allen
Industry Issues and Trends
a o9 New Interpretations of the Code of EEhiCS .........ccuuviiiimiiiiiiiiiiiiiiii Alec Hagerty
a 10 Turn Your Association Building into a Home ...... Keith Holm; Cub S. Berrian; Carl R. DeMusz; Ann Guiberson; Elaine West
a o1 SCAliNG NEW BUSINESS MOAERIS.......uviiiiiiiiiiereiiiiiiiineeeeriiiiieseeertiiiseseerruimiesseerssmisnssssermsrssnssersrrmnssssernes Steve Murray
a 12 Prepare Members for Government Impact on the Real Estate Industry .................. Laurie Janik; Jerry Giovaniello
a 13 MLS Solutions: Mergers, Consolidations, and Data Sharing .........ccc.ceeeeeveinnnnn. Bergeron; Howard; Johnson; Kage
a 14 Applied Social Media Trends ..........oooeevvviviinneernnnn Jeff Turner; Benn Rosales; Jay Thompson, Jr.; Mariana Wagner
a 15 MLS in YOUr Face........oooeevvviiiiiiiiiiiiiiiinininiiininins Marilyn Wilson-Lund; Frank LLosa; Errol Samuelson; Mike Wurzer
a 16 The Next Generation of SOCIAl MEAIA .....cvvvviivririiiiiiiiiiiiiiiiiiiiiiiiiiii s eseeeeeeererereaeesananimiriribesons Jeff Turner
a 17 Going,Going,...Green!Greening Your Association, Your Members, and Your Meetings................ Abel; Labout; Wilson
REALTOR® Association Management
a 18 Managing Leadership Expectations FORMaIlY .......ccoovvvviiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiineeeeeeeeeeeenenininnn Rob Authier
a 19 GOoOd “STUff” @t @ GIrEat PriC@.......viiiiiiiiiirreiriiiiiinreerriiiiinseeeeniiiinsseernniisssssenmiminsessennes Gerry Allen; Mary Martinez
a 20 Meeting ManNAZEMENT TOT ..ccviiiiiriiiiiiiiiiiiiieeteeereiriiiiiiirreereeeeeessasserririrereeeeessssssmsmemrirrresseeesssssnnns Adorna Carroll
a 21 A Recipe for a Strong Board of Directors Orientation ..........cevveevviiiiineieermiiiinneeerniiiineeeeermiinseerrriinne Robert Harris
a 292 Surviving a Market Change .........ccccuvvvvveeeiiiiinnninninnn. Jerry Matthews; David Foster; A.J. Michaels; Linda Morgan
a 23 “RDR” — REALTORS® DO REAA! ......evviiiiiiiiiiiiiiiiiiiiiiiiiiiieeeeeeeniiiiiiiiietteeeeeessssaniiiinaaeeeseeeesssssssmmmmunnee Melynn Sight
a 24 Managing Your Most ValuabI@ RESOUICE .........cvvviiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiineseseeeeeeeesenennnnn Donna Garcia
a 25 Raising the Bar for RPAC .......coovvviviviiiiiiiiiiiiiininin Shannon Burke; Helen Carter; Jarrod C. Grasso ; Jane Saunders
a 26 Leadership SECrets from MaYDGITY .....c.covuuiiiirriiriiiiiinreerriiiiinnerreriiiiesseerauriinsessermimmsssssrrmrmnssssernes Jonathan Wallace
New AE Orientation
a 28 NAR POLCY TOT iiiiiiiiiirriiiiiiiinneertiiiiiieseetniiiinseesstmiimssssrmummmsssssenmimmssssssammmnsesses Kristine Erickson; Rodney Gansho
a 29 NRDS @NA E-COMMEITE ..eevviviiiiiriiiiiinreeriiiiiinreeeruiiineeesemiimiersessmmmmmsesssnmimmsssssnsmmsssssssrsmmmonsssssammssssses Chris DeRosa
a 30 NAR POliCy and DU@S PrOCEAUIES .......cveivriiriiirreririiiieneerrniiinseerenmirinnseesnmmimsssssrmeminses Tricia Grace; John Pierpoint

2008 Top Ten Package
MP3 or iPod Audlio formats

What Do Global Technology and Innovation Mean to Association Leadership? e The Realities of RESPA e Future Trends in
Real Estate e Six Essential Association Operating Manuals ® Should It Stay or Should It Go: Document Retention e Value
Propositions - Old vs. New e Phenomenal Ideas to Increase Member Retention, Attendance, and AE/President Leadership
Effectiveness e Friend or Foe? How Technology Companies Are Reinventing the Real Estate Industry

Create Deliverables from Data ¢ Identifying and Fulfilling Member Expectations in the Age of Wikinomics and the Long Tail

All 10 sessions, only $79 (228-t10)




